
























REQUEST FOR PROPOSAL 
WEBER COUNTY FAIR ADVERTISING AND PUBLIC RELATIONS 

Solicitation # 23-272 

PURPOSE OF REQUEST FOR PROPOSAL (RFP) 

The purpose of this request for proposal is to enter into a contract with a qualified firm to 
provide advertising and PR services for the Weber County Fair. It is anticipated that this 
RFP may result in a contract award to a single contractor.   

This RFP is designed to provide interested offerors with sufficient basic information to 
submit proposals meeting minimum requirements, but is not intended to limit a 
proposal's content or exclude any relevant or essential data. Offerors are at liberty, and 
are encouraged to, expand upon the specifications to evidence service capability under 
any agreement. 

ISSUING OFFICE AND RFP REFERENCE NUMBER 

Weber County Purchasing is the issuing office for this document and all subsequent 
addenda relating to it, on behalf of The Weber County Fair. The reference number for 
the transaction is Solicitation # 23-272. This number must be referred to on all 
proposals, correspondence, and documentation relating to the RFP. 

SUBMITTING YOUR PROPOSAL 

NOTICE:  By submitting a proposal in response to this RFP, offeror is acknowledging 
that the requirements, scope of work, and the evaluation process, outlined in the RFP 
are fair, equitable, not unduly restrictive, understood, and agreed to. Any exceptions to 
the content of the RFP must be protested to the Purchasing Agent prior to the closing 
date and time for submission of proposal. 

Proposals must be received no later than Tuesday, October 17, 2023 at 2:00 pm MST.  
Proposals received after the deadline will not be accepted.  

Proposals are to be submitted electronically through SCIQUEST/U3P via VENDOR 
ATTACHMENTS.   

Cost will be evaluated independent from the technical proposal, and as such, is to be 
submitted separate from the technical proposal. Failure to submit cost separately may 
result in your proposal being judged as non-responsive. Inclusion of any cost or pricing 
data within the technical proposal may also result in your proposal being judged as non-
responsive. 

ATTACHMENT A
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LENGTH OF CONTRACT 
 
The Contract resulting from this RFP will be for a period of three (3) years with two (1) 
year optional extensions.  
  
Weber County reserves the right to review contract(s) on a regular basis regarding 
performance and cost analysis and may negotiate price and service elements during the 
term of the contract. 
 
 
PRICE GUARANTEE PERIOD 
 
All pricing must be guaranteed for the entire term of the contract. Following the 
guarantee period, any request for price adjustment must be for an equal guarantee 
period, and must be made at least 30 days prior to the effective date. Requests for price 
adjustment must include sufficient documentation supporting the request. Any 
adjustment or amendment to the contract will not be effective unless approved by the 
County Purchasing Agent. The County will be given the immediate benefit of any 
decrease in the market, or allowable discount. 
 
 
STANDARD CONTRACT TERMS AND CONDITIONS 
 
Any contract resulting from this RFP will include, but not be limited to; the County’s 
Standard Terms and Conditions (see Attachment A). Exceptions and or additions to the 
County’s Standard Terms and Conditions are strongly discouraged. 
 
Exceptions and additions to the Standard Terms and Conditions must be submitted with 
the proposal response. Exceptions, additions, service level agreements, etc. submitted 
after the date and time for receipt of proposals will not be considered. Website URLs 
containing or referencing vendor terms and conditions are prohibited and will not be 
allowed in contract resulting from this solicitation.  
 
The County retains the right to refuse to negotiate on exceptions, should the exceptions 
be excessive, not in the best interest of the County, negotiations could result in 
excessive costs to the County, or could adversely impact existing time constraints. 
 
In a multiple award, the County reserves the right to negotiate exceptions to terms and 
conditions based on the offeror with the least, to the most exceptions taken. Contracts 
may become effective as negotiations are completed. 
 
 
QUESTIONS 
 
All questions must be submitted through SciQuest. Answers will be given via the 
SciQuest site. 
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DISCUSSIONS WITH OFFERORS (ORAL PRESENTATION) 
 
An oral presentation by an offeror to clarify a proposal may be required at the sole 
discretion of the County. However, the County may award a contract based on the initial 
proposals received without discussion with the Offeror. If oral presentations are 
required, they will be scheduled after the submission of proposals. Oral presentations 
will be made at the offerors expense. 
 

PROTECTED INFORMATION  

 

The Government Records Access and Management Act (GRAMA), Utah Code Ann., 
Subsection 63G-2-305, provides in part that: 
 

the following records are protected if properly classified by a government entity: 
 (1) trade secrets as defined in Section 13-24-2 if the person submitting the 
trade secret has provided the governmental entity with the information 
specified in Section 63G-2-309 (Business Confidentiality Claims); 
 (2) commercial information or non-individual financial information obtained 
from a person if: 
 (a) disclosure of the information could reasonably be expected to result in 
unfair competitive injury to the person submitting the information or would 
impair the ability of the governmental entity to obtain necessary information in 
the future; 
 (b) the person submitting the information has a greater interest in 
prohibiting access than the public in obtaining access; and 
 (c) the person submitting the information has provided the governmental 
entity with the information specified in Section 63G-2-309; 

* * * * * 
 (6) records the disclosure of which would impair governmental procurement 
proceedings or give an unfair advantage to any person proposing to enter into 
a contract or agreement with a governmental entity, except that this Subsection 
(6) does not restrict the right of a person to see bids submitted to or by a 
governmental entity after bidding has closed; .... 

 

GRAMA provides that trade secrets, commercial information or non-individual financial 
information may be protected by submitting a Claim of Business Confidentiality. 
 
To protect information under a Claim of Business Confidentiality, the offeror must: 

1. provide a written Claim of Business Confidentiality at the time the information 
(proposal) is provided to the county, 

2. include a concise statement of reasons supporting the claim of business 
confidentiality (Subsection 63G-2-309(1)), and 

3. submit an electronic “redacted” (excluding protected information) copy of your 
proposal response.  Copy must clearly be marked “Redacted Version.”  
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A Claim of Business Confidentiality may be appropriate for information such as client 
lists and non-public financial statements. Pricing and service elements may not be 
protected. An entire proposal cannot be identified as “PROTECTED”, 
“CONFIDENTIAL” or “PROPRIETARY” and may be considered non-responsive if 
marked as such. The claim of business confidentiality must be submitted with your 
proposal on the form which is attached to the RFP. 
 
To ensure the information is protected, the Division of Purchasing asks the offeror to 
clearly identify in the Executive Summary, and in the body of the proposal, any specific 
information for which an offeror claims business confidentiality protection as 
"PROTECTED". 
 
All materials submitted become the property of the Weber County. Materials may be 
evaluated by anyone designated by the County as part of the proposal evaluation 
committee. Materials submitted may be returned only at the County's option. 
 
 

DETAILED SCOPE OF WORK 
 
The Weber County Fair is seeking an Advertising and PR firm to provide services 
for the Weber County Fair. The Weber County Fair happens each August ending the 
2nd Saturday of the month. With more than 50,000 fair goers, the Fair captures the 
attention of all age consumers. Commercial exhibitors, food vendors, livestock, living 
arts, contests, rodeos, and major entertainment thrill fair goers during the four-day 
extravaganza. 
 
The selected agency will be responsible for the preparation of and execution of 
advertising and public relations materials and services; the placement of advertising 
materials in media as designated by Fair, may include, newspaper, radio, magazines, 
managing website, outdoor media, premium book, transit media, and the conception of, 
preparation of, execution of, and placement of other mutually agreed upon 
communications materials and services. The precise nature of all advertising will be as 
from time to time mutually agreed upon by the Fair and the Agency. Agency must be 
able to work within outlined timelines set by Fair Director. Examples of work to be 
performed are: 
 
DESIGN AND PRODUCTION 

- Production of theme and artwork 
- Premium Book 

o Updated rules, date changes, artwork, etc.  
- Billboards, transit, pens, shirts, ads, tickets, posters, banners, coloring contest, 

vendor layout, email signature, style guide, social media graphics, credentials, 
Fair Bucks, parking passes, map, daily programs, sponsor boards, fair 
evaluation, design catalog, etc.   

- Miscellaneous collateral design 
- Website  



5 

 

 
MEDIA 

- Design, arrangement, and purchasing of advertisement: radio, billboards (digital 
& traditional), PPC, Google Ads, display ads, and any other media mutually 
agreed upon  

 
 
PROPOSAL REQUIREMENTS AND COMPANY QUALIFICATIONS 
 
The following qualifications must be met and explained in each offeror’s detailed 
response: 

- Minimum of three (5) years of experience in Advertising and/or Public Relations. 
- Examples of three (3) projects of similar scope and size. 
- Three (3) references of past work of similar scope and size. 
- Resumes of staff to be involved with this project. 
 

 
PROPOSAL RESPONSE FORMAT 
 
All proposals must include: 
 
1. RFP Form.  The County’s Request for Proposal form completed and signed. 
(Attachment B) 
 
2. Executive Summary.  The one page executive summary is to briefly describe 
the offeror's proposal. This summary should highlight the major features of the proposal.  
It must indicate any requirements that cannot be met by the offeror. The reader should 
be able to determine the essence of the proposal by reading the executive summary. 
Protected information requests should be identified in this section. 
 
3. Detailed Response.  This section should constitute the major portion of the 
proposal and must contain at least the following information: 
 
 A. A complete narrative of the offeror's assessment of the work to be 
performed, the offerors ability and approach, and the resources necessary to fulfill the 
requirements. This should demonstrate the offeror's understanding of the desired 
overall performance expectations. Clearly indicate any options or alternatives proposed.   
 
 B.  A specific point-by-point response, in the order listed, to each requirement 
in the RFP. 
 
4. Cost Proposal.  Cost will be evaluated independently from the technical 
proposal. Please enumerate all costs on the attached Cost Proposal Form.   
 
 Cost is to be submitted as a separate document. Inclusion of any cost or pricing 
data within the technical proposal may also result in your proposal being judged as non-
responsive. 




